
 

BUILDING ECOSYSTEMS FOR 

THRIVING SOCIAL ENTERPRISES: 

WORKING IN UNIVERSITY CLUSTERS 

FOR SOCIAL INCLUSION AND 

ECONOMIC DEVELOPMENT IN THE 

COMMUNITY  

Peter Ptashko, SEE Change Programme Lead, UnLtd UK  
 

 

Thailand- March 2015 



UnLtd : OUR VISION  

A world where people act to make it betteré 

OUR MISSION 

 

UnLtd reaches out and 

unleashes the energies of 

people who can transform the 

world in which they live. 

 

We call these people social 

entrepreneurs. 



THREE MAIN AREAS OF FOCUS: 

 

ÅSupporting social entrepreneurs to start-up 

 

ÅSupporting those with more established 

ventures to scale-up 

 

ÅDeveloping the ecosystem of support for 

social entrepreneurs to make it easier for 

people to find help, get started, and thrive. 

UNLTDõS WORK 



WHY SUPPORT  

SOCIAL ENTREPRENEURS?  

43%  

Proportion of Award Winners whose ventures 

employ at least one person 

2,700  

Total employed by 1,014 respondents to 

Annual Survey 2012 

£45m  

Estimate annual wage value of these jobs 

 

 

 

ECONOMIC CONTRIBUTION  SOCIAL IMPACT  

Data come from Annual Survey 2012, which was sent to 4,300 current and former Award Winners supported since 2003. 1014  

responded.  

1.2 million  

The total number of beneficiaries reached by 

Annual Survey respondents in a year 
 

95%  

Award Winners who create social capital and 

promote trust in communities 

 

62,000  

Volunteering opportunities created by survey 

respondents in a year 
 



THE JOURNEY  

How early stage social entrepreneurs develop 

Developing 

confidence: 

taster 

experience 

Doing It: 

market 

testing 

Going full 

time:  

getting 

sustainable 

Going beyond 

just you:  

investment 

readiness 

THE APPROACH  

Scout: find the most social and entrepreneurial people 

Filter: employ entrepreneurial people to select the best 

Engage: build trust to find out what will help them most 

Connect: connect them to the support they need  



OUR AWARDS  

Focus on the critical steps in the journey 

Developing 

confidence: 

taster 

experience 

Doing It: 

market 

testing 

Going full 

time:  

getting 

sustainable 

Going beyond 

just you:  

Investment 

readiness 

TRY IT>>>  

£500 
400 pa 

DO IT>>>  

£3000 
1200 pa 

BUILD IT  

£15000 
50 pa 

FAST GROWTH>>>  

£20000 
30 pa 

BIGVENTURE  

CHALLENGE  

match challenge 
30 pa 



A rapidly expanding global networké 

7 

With already 52 GSEN members creating impact in 50+ countries 

Member organisations 

Membership in discussion 

@UnLtdHK 


